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How are sales and profit in our main categories? (most recent period)
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How are sales and profit in our main categories? (most recent period)
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Data
Capabilities Visualization
Answers and shows “what.” [
Shows data points, problems, issues, or key indicators. [ |
Presents a specific view of a data set. Gives you and
users a snapshot of data to answer a specific set of [

questions.

Avisual presentation of data, such as a dashboard or a

report. Great device for communicating insights and [ |
telling stories about data.

Supports interactivity (filter dimensions, highlight values

of interest, change view based on categories) o
Supports deeper analysis and exploration for asking
“why" questions. u

Offers advanced analytics.

A journey through your data that doesn’t require you to
know what chart type or template you need, or where
you are going.

Unifies the steps of querying, exploring and visualization
data into a single process.

Fast, intuitive, freeform exploration of data that lets you
quickly create many different views of your data.

Helps you think visually to explore problems, issues, and
guestions. Leads to unexpected insights and finding
outliers in your data.

Helps you share key insights and collaborate with
colleagues on the data.

Visual
Analytics
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